
Don’t press the boost 
button: A simple guide to 
creating a Facebook Ad









NOZSTOCK 2018 – 2019 – 2020



NOZSTOCK

Facebook Advertising

 Prospecting new audiences & customers

 Driving brand & event awareness

 Creating a conversion funnel to sell tickets

THE PROJECT



2019 RESULTS
2019 Reach:

 1,959,649 Impressions

 16,298 Link clicks

Business Impact:

 Return on advertising spend: 2,347%

 Total ROI (includes our fee): 1,679%

NOZSTOCK



NOZSTOCK

“Off The Scale” 
Toki Allison . . . Creative Producer



Why Use Facebook Advertising?
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Why Use Facebook Advertising?

74% of Facebook users 
are high-income earners



Business Manager



Business Manager

Facebook Business Manager

 FB Ad Account

 Host multiple pages

 Team collaboration

 Facebook Pixels

 Audiences

 Catalogues

 Image / Videos storage

 Analytics

 Billing

 Help Centre / Chat Support



Business Manager



Facebook Ad Manager – Create a new Ad



Facebook Ad Manager – Quick Creation



Facebook Ad Manager – Guided Creation



Facebook Ad Manager – Ad Types



Facebook Ad Manager – Campaign / Ad Set / Ad



NOW LET’S MOVE TO THE REAL THING!



Facebook Ad Manager – Campaign Budget



Facebook Ad Manager – Campaign



Facebook Ad Manager – Campaign Budget



Facebook Ad Manager – Ad Set



Facebook Ad Manager – Ad Set



Facebook Ad Manager – Detailed Targeting



Facebook Ad Manager – Ad Set



Facebook Ad Manager – Ad Set



Facebook Ad Manager – Ad Set



Facebook Ad Manager – Ad



Facebook Ad Manager – Ad



Facebook Ad Manager – Ad



Facebook Ad Manager – Ad



Facebook Ad Manager – Ad



Facebook Ad Manager – Ad



Facebook Ad Manager – Ad



Facebook Ad Manager – Facebook Pixel



Facebook Ad Manager – Audiences



Facebook Ad Manager – Custom Audiences



Facebook Ad Manager – Custom Audiences



Facebook Ad Manager – Custom Audiences





Facebook Algorithm: Loves and Hates

Do this: The Facebook algorithm loves …
Posts with lots of likes, comments and shares
Posts that receive a high volume of likes, comments or 
shares in a short time
Posts that are liked, commented on or shared by one’s 
friends
Link posts
Post types that one interacts with often
Post types that users seem to prefer more than others 
(e.g. photo, video or status update)
Videos uploaded to Facebook that receive a large number 
of views or extended viewing duration
Posts that are timely or reference a trending topic
Posts from Pages that one interacts with often
Posts from Pages with complete profile information
Posts from Pages where the fan base overlaps with the 
fan base of other known high-quality Pages

Watch out for: The Facebook algorithm is not too keen on …
Clickbait
Like-baiting
Posts that include spammy links
Frequently circulated content and repeated posts
Text-only status updates from Pages
Posts that are frequently hidden or reported (a sign of low 
quality)
Posts that ask for likes, comments or shares
Posts with unusual engagement patterns (a like-baiting 
signal)
Overly promotional content from Pages—pushing people 
to buy an app or service, pushing people to enter a 
contest or sweepstake, posts that reuse the same text 
from ads



• Use Facebook Targeting to narrow your 
audience, then write to it

• Write to ONE PERSON not to an audience
• Focus on that person and their needs
• Nobody clicks on an ad because they think it is 

really cool
• They click for a purpose or to solve a problem 

they have
• THINK ABOUT WHAT A USER WANTS TO 

ACCOMPLISH
• Phrase your ads in a way that will meet their 

desires



Write 
different 
ad copy for 
different 
audiences 



• Generating clicks is just wasting money if the audience are 
never going to convert

• Including pricing can save wasted budget (most people know 
what they want to pay for a product or service before clicking 
on the ad)

• Including facts and figures can increase clicks
• Leading with numbers is always a good copy writing strategy





Stay focused 
with one clear 
call to action



If you’re not sure…. Test it….



Contact us

 (+44) 0113 457 3481

 Facebook.com/GroundUpDigital

 Twitter.com/Ground_Digital

 https://groundup.digital

 rory@groundup.digital
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